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1 ABSTRACT:  
Social media sites are very popular among Internet users and thus represent an excellent channel 
through which to maximise NECTAR's impact. As anticipated in the project proposal,  
NECTAR harnessed the power of social media sites (LinkedIn and X, formerly known as Twitter) to 
reach target audiences and stakeholders, as well as the general public.  
This document describes the social media sites adopted in the project for dissemination purposes 
and summarises the main results achieved with respect to success indicators identified in the project 
proposal.  
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5 INTRODUCTION 
The present document (D7.2.2 – Report on Social Media Sites) was drafted as part of NECTAR’s 
Task 7.2 – Development of dissemination and communication tools in the framework of WP7. 
As mentioned in D7.1.1. – Dissemination and Communication Plan, utilizing social media platforms, 
such as Twitter and LinkedIn, offers a cost-effective method to extend the reach of communication 
messages and promote broader engagement with the audience. The interactive features of these 
platforms (i.e. comments, reposts, retweets, likes, and group discussions) facilitate increased 
interaction from the community.  
For this reason, as task leader, SI4Life set up, managed and continuously updated two project 
accounts on Twitter and LinkedIn based on the indications of the WP leader (RSCN) and the 
feedback from all other project partners about important NECTAR news. All social media 
engagement was overseen through coordinated efforts among project partners, involving tagging 
them in essential messages and encouraging them to further distribute the content across their social 
media accounts and other relevant channels, such as newsletters.  
This report describes the social media sites adopted in the project for dissemination purposes and 
summarises the main results achieved with respect to the following success indicators: creation of 
at least two NECTAR social media accounts consistent with the project’s visual identity and 
coherence with the project’s primary communication tool, namely the NECTAR website1.  
In addition to this introduction, the present document contains: 

• a section showing the project logo used in both social media sites;  
• two specific sections dedicated to the two social media sites (7.1 TWITTER (X) and 7.2 

LINKEDIN), their characteristics and published posts; 
• a section on the partners' commitment to (re)share project information on their corporate or 

personal social media;  
• a section on the Project leaflet and its promotion through social media;  
• a conclusion and some annexes. 

  

 
1 The NECTAR proj)ect website is available at https://www.nectar-project.eu/ and its structure is described in 
D7.2.1.  

https://www.nectar-project.eu/
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6 LOGO 
The project Alliance chose the project logo after considering various proposals and integrating 
different design elements. SI4Life designed the proposed logos with the specific aim of 
encapsulating the project's objectives. 

As detailed in D 7.1.1 – Dissemination and Communication plan, the NECTAR logo was crafted to 
symbolize the fusion of gastro/food engineering with the goal of enhancing life quality through a high 
standard of health and nutrition. The logo incorporates a Chef’s hat, signifying the preparation and 
engineering behind creating delicious, personally tailored, and nutritious meals, along with a Smiling 
Face, symbolizing contentment. The chosen colour scheme was selected to evoke a bright and airy 
ambiance. 

The selected logo is depicted in Figure 1. 

 
Figure 1 NECTAR logo decided after 4 rounds of consultation. 

 
The layout of the social media accounts was designed to be consistent with this logo and the project’s 
visual identity.  
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7 SOCIAL MEDIA SITES 
In M4, NECTAR partners decided to set up two social media accounts, as foreseen by one of the 
success indicators in the project proposal. They agreed to open an account on Twitter (which is now 
known as X) and one on LinkedIn.  
As a matter of fact, Twitter and LinkedIn are often considered effective social media platforms for 
disseminating a project due to several key reasons: 

1. Professional Networking: LinkedIn is a platform primarily designed for professional 
networking. It allows for connections with industry professionals, experts, potential 
collaborators, and stakeholders, making it an ideal space to share project updates, news, 
and achievements. The platform’s business-oriented nature makes it suitable for reaching a 
targeted audience interested in professional and industry-related content. 

2. Brevity and Quick Updates: Twitter's character limit encourages concise and impactful 
messaging. This limitation forces users to craft short, snappy messages which can be great 
for sharing quick project updates, announcements, or linking to more comprehensive 
information on other platforms. It's a fast-paced platform, allowing for real-time updates and 
conversations. 

3. Global Reach and Viral Potential: Both Twitter and LinkedIn have a global reach, enabling 
the dissemination of information to a wide audience. Twitter, in particular, has the potential 
for content to go viral quickly through retweets and shares, allowing information about the 
project to reach a broad spectrum of users beyond your immediate network. 

4. Engagement and Interaction: Both platforms facilitate engagement through comments, 
retweets/shares, and likes. LinkedIn offers discussion groups where professionals can 
engage in conversations related to specific industries or topics, promoting interaction and 
sharing of project-related content. 

5. Professional Credibility: LinkedIn, being a professional platform, can enhance the project’s 
credibility and authenticity. Sharing updates, articles, or insights about the project on this 
platform can showcase expertise and knowledge within the field, potentially attracting a more 
serious and engaged audience. 

6. Analytics and Tracking: Both platforms offer analytics tools to track engagement, reach, 
and demographics of the audience. This data can be invaluable in understanding which types 
of content resonate most with the audience, helping refine future communication strategies. 

A detailed description of the accounts created in these platforms and the events that involved them 
is provided in sections 7.1 and 0.  
The content of the posts and tweets was agreed together with RSCN, as WP7 leader, and the other 
project partners. For an overview of the main dissemination activities carried out with the NECTAR 
project website and social profiles, please refer to the table in Annex 2 of this document.   

7.1 TWITTER (X)  
Twitter (now known as X) is an online social media and networking platform. On X, registered users 
have the capability to share text, images, and videos. Additionally, users can engage in various 
actions such as "liking," retweeting, quoting posts, commenting, sending direct messages, making 
video and audio calls, bookmarking content, creating and joining lists, as well as participating in 
public communities. 

7.1.1 Account 
The Twitter account was created in March 2021 by SI4Life, who constantly updated it throughout the 
duration of the project according to RSCN indications.  

It is in line with the project visual identity and available to anyone who has a Twitter profile at this 
link: https://twitter.com/ProjectNectar. To mention the profile, it is necessary to use @ProjectNectar. 

https://twitter.com/ProjectNectar
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However, the displayed name of the account on the NECTAR project profile page is 
NECTAR_Project.  

Throughout the duration of the project, this account reached a total of 28 followers and published 
more than 28 posts. These numbers will increase given the intention to keep the focus on the project, 
its follow-up and future developments in terms of concrete sustainability. 

Figure 2 shows the main features and information to be found on the NECTAR project Twitter profile.  

 

 
Figure 2 NECTAR project Twitter (X) account 

 

7.1.2 Tweets  
As can be seen from the table in Annex 2, tweets were written and published on the occasion of the 
most important news and milestones concerning the NECTAR project. For example, the promotion 
of the pilot courses and project meetings, as well as the achievement of the most significant project 
outputs. 
Below are some figures showing some of the most recent and relevant tweets in terms of view counts 
and engagement.  
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Figure 3: NECTAR tweet and update on the Final Conference 

 

 
Figure 4: NECTAR tweet and update on the speakers of the Final Conference 

 

 
Figure 5: NECTAR tweet and update on the webinar of the project’s future sustainability 
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Figure 6: NECTAR tweet and update on CGE students 
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7.2 LINKEDIN  
LinkedIn is a social media platform designed for business and employment purposes, operating 
across both websites and mobile applications. It serves as a hub for professional networking and 
career advancement, enabling job seekers to showcase their resumes and employers to advertise 
job opportunities. LinkedIn provides a platform for its members, including both employees and 
employers, to establish profiles and build connections within an online social network, reflecting their 
real-world professional relationships. 

7.2.1 Account 
The LinkedIn account was created in March 2021 by SI4Life, who constantly updated it throughout 
the duration of the project according to RSCN indications.  

However, the account created corresponded to a personal profile2 and, in the autumn of 2022, the 
LinkedIn platform contacted the NECTAR project partnership to inform them that it was not possible 
to use a profile to represent a multi-personal entity such as a project as that type of account is only 
available to represent individuals. For this reason, the NECTAR account was considered to be in 
violation of the LinkedIn User Agreement and Professional Community Policies and had been 
restricted permanently. Then, SI4Life asked LinkedIn whether it was possible to convert the profile 
into a company page3, which is instead intended to represent an organisation, but the answer was 
negative, as the two types of accounts are two separate products and it is not possible to transfer 
content from one to the other. Therefore, in the end, the two parties agreed that the best solution 
was to create from scratch a new NECTAR project showcase page4 dependent on SI4Life's LinkedIn 
corporate account. This showcase page was launched in November 2022 and SI4Life started 
publishing on it from the same period, always following the instructions of RSCN and the other 
partners. 

Unfortunately, given this change, the data on the previous account was lost and could not be 
retrieved. Some information on the posts published in the previous account could be traced thanks 
to the table in Annex 2 and some internal partnership documents on the dissemination and 
communication activities of the project. 

The current showcase page, as well as the previous account, is in line with the project visual identity 
and available to anyone who has a LinkedIn profile at this link: 
https://www.linkedin.com/showcase/nectar-project-eu/. To mention the profile, it is necessary to use 
@NECTAR PROJECT.  

Figure 7 shows the main features and information to be found on the NECTAR project LinkedIn 
page.  

 
2 LinkedIn personal profiles are professional landing pages for users to manage their own, personal brand. 
Users can use them to tell people who they are and what they do by displaying a general history of their 
professional experiences and achievements. This text was adapted from Your LinkedIn Profile at this link: 
https://www.linkedin.com/help/linkedin/answer/a564064?lang=en-US  
3 A LinkedIn Page allows users to represent their organization on LinkedIn. Pages can help LinkedIn members 
learn about their business, brand, products and services, and job opportunities. This text was adapted from 
Create a LinkedIn Page at this link: https://www.linkedin.com/help/linkedin/answer/a543852?lang=en-US  
4 Showcase Pages are extensions of LinkedIn Pages, designed to spotlight individual brands, business units 
and initiatives. This text was adapted from Showcase Pages at this link: 
https://business.linkedin.com/marketing-solutions/linkedin-pages/showcase-pages  

https://www.linkedin.com/showcase/nectar-project-eu/
https://www.linkedin.com/help/linkedin/answer/a564064?lang=en-US
https://www.linkedin.com/help/linkedin/answer/a543852?lang=en-US
https://business.linkedin.com/marketing-solutions/linkedin-pages/showcase-pages
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Figure 7: NECTAR project LinkedIn showcase page 
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Since its birthdate, this page reached a total of 32 followers and published more than 26 posts. These 
numbers will increase given the intention to keep the focus on the project, its follow-up and future 
developments in terms of concrete sustainability. 

Below are the metrics relating to post impressions in the year of the page's existence. In general, 
the results are satisfactory, with peaks at the page's busiest times. In particular, these peaks coincide 
with May and October 2023, when the last project meeting in Graz and the final conference in Ghent 
were organised, respectively. 
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7.2.2 Posts  
As can be seen from the table in Annex 2, posts were written and published on the occasion of the 
most important news and milestones concerning the NECTAR project.  
Below are some figures showing some of the most significant posts in terms of impressions and 
engagement.  
 

 
Figure 8: NECTAR post and update on the Austrian pilot in Graz 
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Figure 9: NECTAR post and update on the Convivio Mediterraneo (Sorrento, November 2022) 
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Figure 10: NECTAR post and update on the “Ageing with taste” event in Liguria 
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Figure 11: NECTAR post and update on the Final Conference (19th October 2023) 
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7.3 PARTNERS’ SOCIAL MEDIA 
As described in D7.1.1. – Dissemination and Communication Plan, under the coordination of SI4Life 
(task leader) and RSCN (WP7 leader), project partners divided their efforts equally to increase social 
media engagement. Therefore, whenever possible, partners and project accounts tagged each other 
in posts and the former were encouraged to further distribute content through their social media 
accounts and other relevant channels, such as newsletters. 
The partners' corporate and personal accounts/profiles were used to disseminate and promote 
NECTAR and its updates throughout the project. All project partners were asked to share relevant 
updates and identify content that could be useful for social media updates. Users and followers were 
encouraged to actively engage in the conversation about NECTAR through these social media 
channels. 
When posting on social media the following rules could be applied:  

• @ Mention a person or persons, name(s) wherever possible.  
• Suitable hashtags to be used were #nectarproject #GGE #Gastroengineering (plus selected 

#s for each of the social media campaigns).  
• Include an image or link to enrich each post. 

Below are some figures of some significant posts on NECTAR shared by project partners on their 
own social media accounts, including Facebook, Instagram and YouTube, as well as the above-
mentioned LinkedIn and Twitter (X). A virtuous example is the video series published by ITS BACT 
on interviews with Chef Gastro-Engineering professionals5 (see, for instance,Figure 12 and Figure 
13). 

 
5 The videos can be viewed on the ITS BACT Connect YouTube channel: 
https://www.youtube.com/@itsbactconnect  

https://www.youtube.com/@itsbactconnect
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Figure 12: Post advertising one of the CGE interviews on the LinkedIn company page of ITS BACT 
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Figure 13: Post advertising one of the CGE interviews on the LinkedIn company page of ITS BACT 
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Figure 14: Post about Convivio Mediterraneo on the LinkedIn company page of RSCN 
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Figure 15: Frames taken from the Trailer “Chefs in future integrated care” published and created by MUG on 
iMooX 
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8 PROJECT LEAFLET: PROMOTION ON SOCIAL MEDIA 
Another success indicator identified in the NECTAR project proposal was the production of a project 
leaflet in English and in other project languages (Italian, German, Portuguese and Dutch). This 
leaflet was produced in M6 and contained basic information about the project and how to engage 
with it. SI4LIFE, as Task leader, provided the content in English and took care of the design and 
layout. The leaflet was then translated by each project partner into their local languages. 
The final version of the English leaflet can be consulted below (Figure 16 and Figure 17).  
Once finished, the flyer was shared on the website and social media, as can be seen from the table 
in Annex 2 and in the images below (Figure 18 and Figure 19).  
Versions of the flyer in the other project languages are available in the internal area shared by project 
partners and were used for the promotion of local dissemination and communication events. For 
instance, the Italian brochure (Figure 20 and Figure 21) was used during the Orientamenti Fair, a 
large annual national event on orientation, training and work in Liguria.  
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Figure 16: NECTAR leaflet page 1 (English version) 
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Figure 17: NECTAR leaflet page 2 (English version) 
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Figure 18: Post to advertise and promote the project leaflet on the NECTAR website 

 

 
Figure 19: Post to advertise and promote the project leaflet on the NECTAR Twitter (X) account 
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Figure 20: NECTAR leaflet page 1 (Italian version) 
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Figure 21: NECTAR leaflet page 2 (Italian version) 
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9 CONCLUSION 
This document presented the two main accounts on social media platforms that were created to 
communicate and disseminate the results achieved by the NECTAR project. These accounts, 
created on LinkedIn and Twitter (X) and managed by SI4Life (task leader) according to the guidance 
of RSCN (WP7 leader) and the advice of other partners, proved to be useful tools in disseminating 
information about NECTAR and met the success indicator of creating at least two social media sites. 
Both accounts were in line with the visual identity of the project, as well as with the main 
communication tool, namely the NECTAR website.   

In addition, these accounts were supported by interaction with personal and corporate social profiles 
of all project partners, as well as by other communication channels (YouTube, newsletters…), which 
re-shared information and updates throughout the duration of NECTAR. 

Furthermore, the production and promotion on social media of the project leaflet led to the 
satisfaction of another success indicator in task 7.2 (T7.2) 

Thus, it can be said that the goal of T7.2 was successfully achieved and that the social media sites 
will probably be maintained, given the partnership’s intention to continue to call attention to the 
project, its follow-up and future developments in terms of concrete sustainability. 
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ANNEX 1 – QUALITY CONTROL CHECK LIST 
 
Quality Control Check  
Generic Minimum Quality Standards  
Document Summary provided (with adequate synopsis of contents)               x 
Compliant with NECTAR format standards (including all relevant Logos and EU-
disclaimer)  

x  

Language, grammar and spelling acceptable  x  
Objectives of the application form covered  x  
Work deliverable relates to adequately covered  x  
Quality of text is acceptable (organisation and structure, diagrams, readability)  x 
Comprehensiveness is acceptable (no missing sections, missing references, 
unexplained arguments) 

x 

Usability is acceptable (deliverable provides clear information in a form that is useful 
to the reader)  

x 

Deliverable specific quality criteria   
Deliverable meets the 'acceptance Criteria' set out in the Quality Register:  x 
Checklist completed and deliverable approved by   
Name:   Silvia Bossio     Date:  14/11/2023 
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ANNEX 2 – Table of online dissemination activities 
 

POST PUBLICATION SUBJECT Linkedin Twitter NECTAR website 

03/11/2023 Some additional pics from the NECTAR PROJECT final conference (repost of ITS BACT post)  X     

25/10/2023 Wrap up post on Final Conference with pictures of speakers and team! Mentioned the high 
challenge of MoU X   X 

19/10/2023 NECTAR Final Conference - post from RSCN shared X X   

18/10/2023 #RoadToNectarFC - Promoting Final Conference in Ghent, Belgium @Odisee Campus X X   

17/10/2023 #RoadToNectarFC - Promoting Final Conference in Ghent, Belgium (contribution of Serena 
Alvino, Roberta Ferrara) X X   

12/10/2023 #RoadToNectarFC - Promoting Final Conference in Ghent, Belgium (contribution of Maddalena 
Illario) X X   

03/10/2023 #RoadToNectarFC - Promoting Final Conference in Ghent, Belgium (contribution of Anne-Kathrin 
Illner-Delepine) X X   

28/09/2023 CGE certificates delivered by Marco Polo Institute, Genoa (Italy) X X   

28/09/2023 #RoadToNectarFC - Promoting Final Conference in Ghent, Belgium (opening Pavol Krempasky) X X X 

22/09/2023 Reminder on Webinar MoU X X   

18/09/2023 Promoting the European Nectar Network for Cooperation and Agreement (MoU) through the 
webinar of Sept 22nd   X X X 

23/06/2023 Promoting interviews to CGE from ITS-BACT Pilot Course - Episode 3 X     

13/06/2023 Cooking experience at an educational lunch in the Netherlands X   X 
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12/06/2023 Article "Spoonable Bread for Care home residents with swallowing problems" of Belgian partner 
Centre of Gastrology X X X 

05/06/2023 Promoting interviews to CGE from ITS-BACT Pilot Course - Episode 1 X     

30/05/2023 Final Event "Ageing with Taste" and results of Pilot Course delivered by Marco Polo, Genoa 
(Italy)  X   X 

30/05/2023 Promoting Pilot Course of CGE Curriculum delivered by Fondazione ITS-BACT and Campania 
Region at OrientaLife, Naples (Italy)  X X   

26/05/2023 Promoting Final Event "Ageing with Taste" and Pilot Course delivered by Marco Polo, Genoa 
(Italy)  X X   

25/05/2023 Promoting Pilot Course of CGE Curriculum delivered by Fondazione ITS-BACT and Campania 
Region at OrientaLife, Naples (Italy)  X X   

04/05/2023 Promoting Pilot Course of CGE Curriculum delivered by MUG (Austria) X X X 

02/05/2023 Partners meeting in Graz, Austria (4-5 May) X X X 

01/03/2023 NECTAR project promoted at AgeingFit2023 (Lille, France - 6-7 March) X X   

01/01/2023 Promoting Pilot Course of CGE Curriculum delivered by ODISEE  (Belgium) X  X 

01/12/2022 Promoting Pilot Course of CGE Curriculum delivered by Campania Region  (EIP AHA Campania 
Reference site) X    

01/11/2022 Convivio mediterraneo promoting NECTAR CGE Curriculum X  X 

01/08/2022 CGE Curriculum promoted in the Newsletter Orientamenti X    

01/09/2022 NECTAR selected for Poster presentation at EuGMS Congress in London (September 2022)   X 

01/08/2022 Trailer on CGE curriculum by MUG X   X 

08/06/22 NECTAR Consortium Meeting N°5 - ALBUFEIRA, PORTUGAL X X  
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07/06/22 NECTAR Presented at EFOOD2022 3rd International Journal of Integrated care Conference; the 
Theme of the presentation was "Cooking in health care – a new approach to a new profession" X X X 

29/04/22 

Chefs in Future Integrated Healthcare. The International Journal of Integrated Care, an 
international peer-reviewed journal, recently published the message that food & nutrition is a 
cornerstone in healthcare and the Chef Gastro-Engineering (CGE) plays a crucial role in the 
future integrated healthcare. 

X X X 

09/02/22 
European Vocational Skills Week. The sixth European Vocational Skills Week (EVSW) will take 
place on 16-20 May 2022, with an event organised by the European Commission on 18-19 May 
2022. 

   X 

07/02/22 

The first version of the CGE EU Curriculum has been released!  
The curriculum addresses the Core Competences of the CGE professional profile and is aimed at 
improving the quality of Primary Food Care. It is composed of 69 Learning Outcomes, and 7 Unit 
of Learning.  

X X X 

25/11/21 NECTAR Newsletter n.1    X 

16/11/21 

CONVIVIO Mediterranean event " MEDITERRANEAN CONVIVIO for resilience and post-pandemic 
recovery in the tourist-cultural destinations of the Mediterranean basin” 16th and 17th 
November 2021. The event program includes a Focus Group session: “A NEW CHEF PROFILE 
EMERGES IN EUROPE: THE GASTRO ENGINEER” 

X X x 

25/10/21 During the European Week of Active and Healthy Ageing NECTAR colleagues held a workshop on 
Gastrologic Approaches to the Third Age, including a practical session on taste steering. X X x 

15/10/21 Applying selective taste management to overcome chemotherapy induced dysgeusia       

05/10/21 NECTAR Leaflet X X x 

07/09/21 

NECTAR activities are going on! 
After the CGE Professional Profile definition, we are finalizing the second project milestone the 
first release of the CGE European Curriculum. In the meantime download our project leaflet to 
know who we are and which are our objectives: a big number of results are coming 

X    

15/03/21 The work of NECTAR Partner Center of Gastrology highlighted in Belgian television programme x   X 

12/03/21 Time to reduce the consumption of Salt in our lives! This is the Week of Salt Awareness and 
NECTAR Project support this important initiative. X X   

09/03/21 Time to reduce the consumption of Salt in our lives! This is the Week of Salt Awareness and 
NECTAR Project support this important initiative. X    
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01/03/21 Nectar Project is online! X X   

12/01/21 
Primary Food Care and Optimal Cancer Care - The Centre of Gastrology in Belgium is scaling up 
its gastrological approach to taste disorders caused by chemotherapy experienced by adult 
cancer outpatients to include several cancer centres in Belgium and the Netherlands. 

   X 
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